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But first, community. 

Founded on our passion for education,  
Hello World is dedicated to design, and 
committed to supporting our community.

we’re all about making dreams come true!
yours, mine, and ours.

Krislam Chin
Proud Educator & Design Nerd

A note from our founder.

Before I founded Hello World Studio in 2023,
I was fortunate enough to traverse many roles in 
the design industry including freelancer, in-house, 
agency, art director and community builder.

While the following slides are in large part my 
personal work product in the above roles, you can 
expect the same level of product (if not better)  
from our team at Hello World as we continue to 
grow. So if you like what you see, let’s get started!



what makes us unique?

we put our emerging
designers first.

as a work-based learning studio, 
we integrate emerging designers 
fully into the design process, 
pairing them with experienced 
directors for hands-on learning 
and fair compensation during 
their education. working with us 
means you’re vital to our mission 
of nurturing the next wave of 
design talent.



presentation  
design & strategy
The following slides showcase comprehensive presentation design and strategy efforts, 
encompassing pitch decks, market research, and successful launch campaigns.

CLIENTS INCLUDE:  STARBUCKS, LOGITECH, ACTIVISION, THE CHILDREN’S PL ACE 

DISNEY ANIMATIONS STUDIO, VIACOM CBS, SCOPELY, AND MINDBODY.
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sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Quantitative market research for  
the Starbucks launch of the Blonde Roast. 

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Market segmentation for Logitech  
regarding keyboard and mouse users.  

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Gamer census built to identifying 
global users for Activision. 

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Brand tracker for The Children’s Place that  
identifies purchasers and their shopping habits. 

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Market segmentation for an education platform.

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

A pitch deck for a healthy food 
subscription company. 

Series Funding

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

A pitch deck for video game community platform.

Seed Funding

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

A pitch deck for healthcare platform.

Series Funding

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

A pitch deck for a food recycling company.

Series Funding

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Launch campaign deck for Just Cause 4.

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Launch campaign deck for KartRider Drift.

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Launch campaign deck for Kingdom Hearts.

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Launch campaign deck for Fallout 4.

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Launch campaign deck for NBA2K19.

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
powerpoints

PRESENTATION DESIGN & STRATEGY

Launch campaign deck for We Happy Few.

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



CLIENT TESTIMONIALS

Krislam’s ability to help tech junkies like myself, shape a story, present the story and engage people’s elephants 
have been a critical component of my professional success. Krislam is proof that “presentation” really IS everything. 
If you’re not getting your story across through your presentation, either for budget request, buy-in, or to affect 
change, you’re going to fail. 

Jason Loomis, Chief Information Security Officer

Krislam understands the benefits of an effective presentation. She not only knows how to design compelling slides, 
but she is attuned to the business objectives to develop a compelling story. Krislam is relentless and will advocate 
for you and your business. 

David Sobie, CEO & Co-Founder@ Happy Returns at PayPal 

Krislam is one of the rarest, sought after design talents in the business world - an insanely talented graphic artist with 
fine-tuned critical business thinking skills. She knows how to take complex, long-winded content and transform it into 
beautifully designed, easy to read pieces of presentation mastery, unlike anyone I’ve ever worked with in my career.  
10 out of 10 on the recommendation scale! 

Brent Freeman, Founder & President@ Stealth Venture Labs 

Krislam brings an unparalleled level of passion to delivering presentation impact with creative quality at pragmatic 
speed. She is consistently able to take in information at the velocity of C-Suite thinking and turn around quality 
work in instances where most would need double the time. In all cases she brings ease and grace to the iterations 
that are needed, understanding the audience impact objectives and how best to deliver them creatively and simply. 
Krislam is an equally practiced teacher and learner. She is able to help others understand the principles of great 
design, learn the tools to execute and innovate, and she is deeply experienced in pulling clear direction out of 
ambiguity. I’ve worked with Krislam as a member of my team and as a resource hired and recommended to others 
on a project basis. She’s a delight and the end product is always an A! 

Roxane Lukas, Chief People Officer

Due to the sensitive nature of this 
kind of work, we are unable to share 
additional presentations projects.

sales pitch deck

keynotes and conferences

ipo road shows

market research:  

qualitative & quantitative 

fundraising (series A-C)

learning and development

internal communications

However, below are the types 
of presentation we work on.

successful  
presentations =
happy clients!



graphic design
& brand identity
The following slides illustrate the multidisciplinary projects;  
from brand identity, data visualization, art direction, and printed/digital assets.

CLIENTS INCLUDE: TOP CHEF SEASON 16, TECHST YLE FASHION GROUP,  

HAPPY RETURNS, AND THE 92ND AND 93RD ANNUAL ACADEMY AWARDS.

Hello World Studio, LLC © 2024



bravo top chef 
season 16

GRAPHIC DESIGN & BRAND IDENTIT Y

Krislam Chin was the creative director in Top Chef 
Season 16, completing three distinct brands in the 
48-hour restaurant challenge, “Restaurant Wars.”



batavia city  
school district

GRAPHIC DESIGN & BRAND IDENTIT Y

OLD LOGO NEW LOGO

Worked closely with the Batavia School 
District in New York to re-brand their  
district identity. 
 
This project included a complete brand audit 
and exploration to ensure brand continuity 
across all platforms and schools — Jackson 
Primary, Middle School, High School, and 
John Kennedy Intermediate.
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BRAND ELEMENTS

PRIMARY CITY SCHOOL DISTRICT LOGO CITY SCHOOL LOGOS

Brand elements are the basic building blocks for communicating who we are as a school district. They consist 
of our letter “B” in a circle container with the individual school names. Any use of the brand elements should 
be approved by bcsdcommunications@bataviacsd.org. 

CLEAR SPACE & POSITIONING

Clear space is the area around the logo that should remain 
clear of any competing text or imagery. Always use the letter 
“B” from the logo as a spacing reference. The gray border 
and dashed outlined represented minimum clear space, it is 
not for design replication.

MINIMUM SIZE REQUIREMENTS

To ensure our branding elements are legible, they must be 
reproduced at their minimum size or larger.  If you are unsure of how 
to apply the size requirements to your design needs/applications, 
please reach out to bcsdcommunications@bataviacsd.org

When the logo becomes less than 1” 
wide, drop the text and the outer rings.

1” Wide Minimum
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FONT FAMILIES
In order to keep all of our digital and printed materials cohesive with the Batavia City School District brand, 
we recommend you ONLY use the following fonts.

PRIMARY FONT FAMILY
If possible, always use New Hero in either 
Light, Regular, Medium, Bold or Extra Bold.

Download from Adobe

ABCDEFGHIJKLMN 
OPQRSTUVWXYZ 

abcdefghi jk lmn 
opqrstuvwxyz 

0123456879  
!@#$%^&*()

New Hero via Adobe Fonts

Aa

GOOGLE PLATFORMS
When using Google Platforms such as Google 
Docs, Sheets, Slides, please use Proxima Nova

Download from Google Fonts

ABCDEFGHIJKLMN 
OPQRSTUVWXYZ 

abcdefgh i jk lmn 
opqrs tuvwxyz 

0123456879  
!@#$%^&* ( )

Proxima Nova via Google

Aa

SYSTEM FONT
If you do not have the two previous fonts 
installed, please use system font equivalent.

Preinstalled in Computer

ABCDEFGHIJKLMN 
OPQRSTUVWXYZ 

abcdefgh i j k lmn 
opqrs tuvwxyz 

0123456879  
!@#$%^&*( )

Arial via System Font

Aa

COLOR PALETTE
Our primary color palette is comprised of the three traditional Batavia City School District colors: blue, black, 
and white. The secondary palette may also be utilized for communications, documents, and digital media, 
but only the primary palette should be used with our core brand elements. 

SECONDARY PALETTE

PRIMARY PALETTE

PANTONE: P 108-16 U
CMYK: C 100 M 78 Y 35 K 22
RGB: R 12 G 64 B 104
HEX: 0C4068

PANTONE: P 107-8 U
CMYK: C 97 M 74 Y 6 K 0
RGB: R 9 G 85 B 158
HEX: 09559E

PANTONE: Black C
CMYK: C 75 M 68 Y 67 K 90
RGB: R 0 G 0 B 0
HEX: 000000

PANTONE: 11-0601 TCX
CMYK: C 0 M 0 Y 0 K 0
RGB: R 255 G 255 B 255
HEX: FFFFFF

PANTONE: P 68-8 U
CMYK: C 6 M 98 Y 30 K 0
RGB: R 255 G 33 B 112
HEX: E12170

Pantone Swatches: The PMS numbers above are PANTONE+ Color Bridge Uncoated. Please work with your printer to get the best match.

PANTONE: P 34-7 U
CMYK: C 1 M 45 Y 99 K 0
RGB: R 247 G 156 B 28
HEX: F79C1C

PANTONE: P 133-8 U
CMYK: C 73 M 0 Y 61 K 0
RGB: R 41 G 185 B 139
HEX: 29B98B

PANTONE: P 90-15 U
CMYK: C 61 M 93 Y 20 K 5
RGB: R 122 G 53 B 123
HEX: 7A357B

ACCEPTABLE USE EXAMPLES
The examples below represent acceptable applications of our brand elements in communications, documents, 
and digital media. There may be special cases where our branding elements need to be applied in ways that are 
outside our guidelines—in these cases, please reach out to bcsdcommunications@bataviacsd.org for guidance. 
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FULL-COLOR APPLICATIONS

Light photo/texture background

Light photo/texture background (alt)

Light background

Dark background

Dark photo/texture background

Dark photo/texture background (alt)

(The full-color logo is preferred if the photo/texture is not distracting.)

(If applicable, the all-black logo is also acceptable.)

(The full-color logo is preferred.)

(The full-color logo is preferred.)

(The full-color logo is preferred if the photo/texture is not distracting.)

(If applicable, the all-white logo is also acceptable.)

SINGLE-COLOR APPLICATIONS

White or light gray background
(The black logo must be used)

Black or dark gray background
(The white logo must be used)

Solid-color background
(For light color, use black. For dark color, use white.

Cutting the logo in half is for illustrative purposes only.)

notebook, waterbottle, totebag, sweatshirt than polo...

APPAREL

PROMOTIONAL ITEMS

Batavia City School District brand elements may be used on apparel. The examples below indicate acceptable 
uses of our branding on preferred apparel colors. 

The examples below illustrate how our brand elements may be used for apparel. All apparel must be approved 
prior to production.

For assistance with setting up files for your apparel vendor, or for approval of your apparel design,  
please contact bcsdcommunications@bataviacsd.org. 

Our brand elements may be used on promotional items, however, the branding guidelines must be followed. 
Please refer to page XX for acceptable use examples. 

The examples below illustrate how our brand elements may be used for promotional items. All items must be 
approved prior to production.

If you have a question about the acceptable use of our brand elements on promotional items or wish to have  
a promotional item approved, please contact bcsdcommunications@bataviacsd.org. 
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post real  
estate group

GRAPHIC DESIGN & BRAND IDENTIT Y

POST is a real estate investment and 
management company based in Beverly Hills. 
Worked closely with the team to create a new 
brand identity. 

The new logo references their work with 
buildings, and the linear treatment can be 
used across the brand application.

PROPOSED DIRECTIONS — CONCEPT #6 MOVING FORWARD



ZOZOFIT
styleguide

GRAPHIC DESIGN & BRAND IDENTIT Y

ZOZOFIT is the world’s first easily portable, 
extremely affordable at-home 3D body 
scanner. The team needed a new art 
direction with their existing logo, which 
included a style guide.

BRAND GUIDELINES
Version 01 — August 2022
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BRAND ATTRIBUTES
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We understand the road to reaching your goals can be an 
emotional one; you can always count on ZOZO to be a trusted 
partner and a creator of safe spaces. We work on bringing 
people together, relying on the experts and being a collaborator 

in the truest sense of the word. Simply said, we got you.

TRUST WORTHY
Authentic. Honest. Unifying.

We’re open and honest and we keep it real. We just see 
ourselves as people helping people so being friendly and 
sincere comes naturally to us. We never want anyone to feel 

alone on their journey to find their fit.

APPROACHABLE
Inclusive. Friendly. Welcoming.

ZOZO helps people reach their goals and find their fit. We provide 
a supportive community and one-of-a-kind tools to make the 

members of our community the heroes of this story.

EMPOWERING
Motivating. Encouraging. Supportive.

We don’t take ourselves too seriously, and we love that about 
us. The road to weight loss and better health can oftentimes 
be an emotional one but a lighthearted and whimsical tone 

creates a safe space for all.

QUIRKY
Playful. Cheerful. Whimsical.

BRAND GUIDELINES • ZOZOFIT | 06

LOGO

Version 01 — August 2022

Comprised of simple shapes and an abstract 
spelling of “FIT” is just the beginning of what 

our logo symbolizes. The fluid lines and 
bold dots, which come from our ZOZOSUIT, 

reference the human figure in it’s athletic form. 
But beyond that, the 3 dots themselves have 

meaning. Each dot represents one of the major 
keys in living a healthy lifestyle: diet, exercise, 

and support. They also represent the idea 
of the ZOZO community - an inclusive and 

supportive place for all.

The ZOZOFIT logo refers to our overall brand. 
This brandmark + wordmark is used for our 
website, our app, and just about any other 

application that doesn’t specifically relate to 
the ZOZOSUIT itself.

This version of our logo is used on packaging 
and marketing materials for the ZOZOSUIT. 

When referring to our SUIT, we always include 
the ZOZOFIT by line. The FIT brandmark can be 
paired with it, but should always feel separate 

and used as an abstract design element, less a 
logo, in such situations.

Abstraction + Representation
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LOGO

Version 01 — August 2022

Light background
(The full-color logo is preferred.)

Dark background
(The full-color logo is preferred.)

Light photo/texture background
(The full-color logo is preferred  

if the photo/texture is not distracting.)

Dark photo/texture background
(The full-color logo is preferred  

if the photo/texture is not distracting.)

White or light gray background Black or dark gray background White or light gray background White or light gray background
(The black logo must be used.) (The white logo must be used.) (For light color, use black.) (For dark color, use white.)

Full Color Application

Full Color Application

COLOR
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PINK

PANTONE: 212X
CMYK: C 0 M 89 Y 0 K 0
RGB: R 240 G 78 B 152
HEX: F04E98

ORANGE

PANTONE: 172C
CMYK: C 0 M 92 Y 100 K 22
RGB: R 250 G 70 B 22
HEX: FA4616

TEAL

PANTONE: 319C
CMYK: C 75 M 0 Y 24 K 0
RGB: R 44 G 204 B 211
HEX: 2CCCD3

BLACK

CMYK: C 0 M 0 Y 0 K 100
RGB: R 35 G 31 B 032
HEX: 000000

WHITE

CMYK: C 0 M 0 Y 0 K 0
RGB: R 255 G 255 B 255
HEX: FFFFFF

NAVY

PANTONE: 539C
CMYK: C 98 M 76 Y 51 K 57
RGB: R 0 G 38 B 48
HEX: 00263A

Solid Color: Energizing

Gradients

Solid Color: Neutrals

PINK ORANGE

BLUE MAGENTA

TEAL BLUE

ORANGE MAGENTA TEAL

TYPOGRAPHY

ZOZO GOTHIC BOLD
Used in all caps for logo wordmark 
and headlines.

Ask from ZOZO Team

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 !@#$%^&* ( )AA

ADELLE REGULAR
Used for headlines, subheads, 
and special callouts (like quotes).

Download from Adobe

A B C D E FG H I J K L M N O P Q R ST U V W XY Z 
ab cd e fg h i j k l m n o p q r s tuv w x y z 
0 1 2 34 56 879 ! @ # $ % ^ & * ( )Aa

PROXIMA NOVA
Used in Semibold, Medium, 
Regular, and Light for body copy.

Download from Adobe

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefgh i jk lmnopqrs tuvwxyz 
0123456879 !@#$%^&* ( )Aa

ARIAL
Only used when the fonts above 
are not available for use.

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefgh i j k lmnopqrs tuvwxyz 
0123456879!@#$%^&*( )Aa

Primary Font Family
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SOCIAL MEDIA

Use editorial and lifestyle photos. Use minimal text and copy.

Isolate product and UI examples. Use branded photos.

APPLY TO  
BECOME A
ZOZOFIT  

AMBASSADOR
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PRINTED ASSETS
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PACKAGING
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Metallic Silver Poly Bag



techstyle’s 
leap conference

GRAPHIC DESIGN & BRAND IDENTIT Y

Leap is an annual TechStyle Fashion Group global 
executive leadership conference. This campaign 
required both digital and printed assets.



sampled
infographics

GRAPHIC DESIGN & BRAND IDENTIT Y

Infographics for Happy Returns that illustrate 
B2B and B2C marketing assets, and explain the 
benefits of Happy Returns. 

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



sampled
infographics

GRAPHIC DESIGN & BRAND IDENTIT Y

Infographics for 85th Academy Awards.  
This data provided insights into the 
behind the scenes of the show/organization. 

Academy Motion Picture Arts and Sciences - The Academy Report

Selected slides have been exported at a low resolution, 
and any content/data have been altered, masked, and 
blurred out and are intended for illustrative purposes only.



the 2020 
oscars show

GRAPHIC DESIGN & BRAND IDENTIT Y

Oversaw the art direction for digital and printed 
assets for the 92nd Annual Academy Awards (2020)



the 2021 
oscars show

GRAPHIC DESIGN & BRAND IDENTIT Y

Oversaw the art direction for digital and printed 
assets for the 93rd Annual Academy Awards (2021)



community 
college of 
los angeles

GRAPHIC DESIGN & BRAND IDENTIT Y

Social media graphics for paid and organic 
posts to boost engagement in enrollment.



marketing  
material for 
zozofit

GRAPHIC DESIGN & BRAND IDENTIT Y

Printed and digital assets for ZOZOFIT,  
an at-home 3D body measurement 
technology developed by ZOZO, Inc

4”x 6” Promo Card for SXSW

THE FIRST AFFORDABLE  
AT-HOME 3D BODY SCANNER

How ZOZOFIT Works

Scan Track TransformSuit Up
Get into your ZOZOSUIT 
and stand six feet from 

your phone

Open the ZOZOFIT 
app to scan using 

your phone’s camera

View your 3D 
body scan and 
measurements 

Repeat every  
2-3 weeks to see 

your progress

A NEW  
MEASURE OF FIT

The best way to track your progress

@myzozofit
zozofit.com

Scan the QR code for  
$15 off your ZOZOSUIT  
and unlimited scanning

4.5” x 5.5” Brochure for SXSW



marketing  
material for  
zozofit (cont.)

GRAPHIC DESIGN & BRAND IDENTIT Y

Created printed and digital assets for 
ZOZOFIT, an at-home 3D body measurement 
technology developed by ZOZO, Inc

Fit Expo Booth Design (234 3/16” W x 95 1/16” H)



email 
marketing
for bala

GRAPHIC DESIGN & BRAND IDENTIT Y

Marketing mails for the weighted bracelets 
company Bala Bangles (as seen on Shark Tank!)



Thank You! | krislamchin@helloworldstudio.com


