


o . A note from our founder.
But first, community.
Before | founded Hello World Studio in 2023,
| was fortunate enough to traverse many roles in
the design industry including freelancer, in-house,
agency, art director and community builder.

Founded on our passion for education,
Hello World is dedicated to design, and
committed to supporting our community.

While the following slides are in large part my
personal work product in the above roles, you can
expect the same level of product (if not better)
from our team at Hello World as we continue to

’ : |
we're all abOUt maklng dreams come true: grow. So if you like what you see, let’s get started!

yours, mine, and ours.

Krislam Chin
Proud Educator & Design Nerd



what makes us unique?

we put our emerging
designers first.

as a work-based learning studio,
we integrate emerging designers
fully into the design process,
pairing them with experienced
directors for hands-on learning
and fair compensation during
their education. working with us
means you’re vital to our mission
of nurturing the next wave of
design talent.



presentation
design & strategy

The following slides showcase comprehensive presentation design and strategy efforts,
encompassing pitch decks, market research, and successful launch campaigns.

CLIENTS INCLUDE: STARBUCKS, LOGITECH, ACTIVISION, THE CHILDREN’S PLACE
DISNEY ANIMATIONS STUDIO, VIACOM CBS, SCOPELY, AND MINDBODY.

Hello World Studio, LLC © 2024



PRESENTATION DESIGN & STRATEGY

Object‘ives and Methodglogy Starbucks Blonde Roast:
sa m p led OBJECTIVES METHODOLOGY

powerpoints T -

Quantitative market research for
the Starbucks launch of the Blonde Roast.
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Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.
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sampled
powerpoints

Market segmentation for Logitech
regarding keyboard and mouse users.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and

blurred out and are intended for illustrative purposes only.

Mice/Keyboard
SEGMENTATION

hypothesis
o  B11 west 7ih sireel, suite 600, los ongeles,
390017 usa e +1 213 533 J000 e hypothesisgroup.com

": @ Segment 1

SEGMENT THEMES

TRENDSETTING: First to own tech products (27%):
Uses Twitter [40%]

CREATIVE & STYLISH: Does video edifing & graphic design [34%/31%):
Wanis device to reflect sense of style (44%);

MOVES WITH ME: Uses computer around town (others' homes: 30%,
at work: 26%) & on lap/in bed (46%/42%)

ANN“M_ OWNERSHIP
S00% @t @ _ 8
DESIGNED CONTROL DEVIGE @ @ @ gg;ﬂ
WE THINK THEY'D LIKE: COUNTRY DIFFERENTIATORS

‘ ' Like ihe idea of a confrol device
made by a designer they like

dwell JACK SPADE

@ Segment 2

SEGMENT THEMES

PREMIUM: Will pay more for quality device [90%)

PRODUCTIVE: Uses computer for MS Office (Word: 86%):
Device quality impacts productivity (85%)

IN-THE-KNOW: Conducts most research before buying (53%); News junkies

BRAND CONSCIOUS: Brands are worth paying more for (77%)

OWNERSHIP

BIGHEST ANNUAL
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WE THINK THEY'D LIKE: COUNTRY DIFFERENTIATORS
Aliszonfrime™ &1odc (L eyt
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& by keyboord considerations; Value mabilty

J(E

Uses laptop at coffee shops & bookstores (34%/29%);

Health-conscious and eco-conscious (32%/21%)
Values solar-powered and recycled materials (50%/34%);

Qwn fewer tech devices; Don’t do research

i) 64 13
m Bo

Sagment does not exist in Europe:
npri . PRIUS ' '\ Motite values affach fo Segment 2:

Power management values attach
to Segment 5.

@- Segment 4

DEVICES SHOULD LAST: Only replace when device breaks (77%):
Wanis ulira-durable keyboard [69%)

PRACTICAL & PARTICULAR: Wil pay more for device that meets needs (59%)
Has specific preferences (53%)

EASY TO USE: Works without extra software (64%):
Values compatibility (88%)

OWNERSHIP
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(@ Segment 5

FAMILY ORIENTED: Has kids and shares computer with family (65%)]

VALUE-CONSCIOUS: Price deciding facter (83%):
won't spend more on a device (30%)

BASIC USER: Use default control device (51%);
Little computer expertise (15%)

OWNERSHIP
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sampled
powerpoints

Gamer census built to identifying
global users for Activision.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.

ACTIVESION.

GAMER CENSUS 2012

GLOBAL FINDINGS
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METHODOLOGY .-~
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ONLINE QUANT WITH ACTIVE GAMERS

“# FIELD DATES
APRIL-MAY
2012

CONSOLE GAMING
CONTINUES TO HOLD
APPEAL, REACH A
WIDE AUDIENCE ...

Current-Gen Consoles
Owned 6 Played »

I 82.6 million households
console in 2012

I 35 0 or more
(up from 2011)

1%

0.1 mil

b Ly .
45mi

Tami.

THERE ARE
ADDITIONAL
COMPOUNDING
FACTORS...

= vii
31 mil. D 24 mil, nil.

52% 0000000001 75% 000000000000 cok pRRRRNNNl

WHO IS THE MTX SPENDER?
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Total Spend 8207
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PHYSICAL DISCS THEY
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Fewer Physical Discs
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sampled
powerpoints

Brand tracker for The Children’s Place that _ O e o
identifies purchasers and their shopping habits. THE CHILDREN'S wi W eyt g _ e

* What does the brand
stand for now? Where is
itin relation to other
brands?

Add support.

The Children’s Place is highly
regarded . It is highly regarded by
female consumers shopping for

However, the brand has lost
ground on a couple of key areas:

Value. Perceptions are softer
forx, y, z

Standing out from the crowd.
Shopper perceptions

have softened when

it comes to TCP offering
styles that make it distinct
from other brands.

Of note, the brand is getting
credited for offering
different styles for big and
little kids. The expansion of
the Newborn section in some
locations no doubt could have
contributed to this,

"37 40781 84

Favorite Family Activities
* Have dinner at home together ® Listen to music
. around and talk » Cook
* Watch TV = Play with toys

Top Influencers on
Kids' Clothing Purchase

* Cir

TCP Key Metrics
26" Mention TCP Top-of-Mind*
21" TCP Share of Wallet*

7195 Visits to TCP P12M*

5.05 TCP Purchases in P12M*
9" Have MyPLACE Card*

38" MyPLACE Rewards member®

DESCRIBE CHILD'S

2 2|

Klso purchase at.

61" TARGET.
51" walmart
47 KOHLS

Compared to Browsers

MORE STYLE CONSCIOUS
(top 2 concerns)

" 24w
=167 w

HIGHER
online engagement

21" of chae e d

MORE LIKELY*
sayt P

MORE LIKELY TO DESCRIBE"

ehild’s elething style as.

er

More likely to purchase at.
53 @ 27 carter’s
37" M] 25 GyMBORee
300 @@ 23 *moop

The bulk of children’s apparel and accessory purchases continue to be at the
store, but online purchases are not insignificant.

Share of Wallet

Share of Wallet

Children's Apparel Purchases:

Online purchases
are higher among...

Mo

5100K+ income
HH {22%)

TARGET

of Purchases are In Stores of Purchases are Online

et @ TTTHEE W

.

R

N=2,100 per wave

70% Moms.

30% Gifters (Non-Moms)
Female head of household

age 18-72

Online survey

20 minutes

Data collected bi-annually
{lune and December)

Data weighted to reflect
nationally representative

ethnic distribution within
Moms and Gifters

Purchased clothing/shoes for
child 0-10 in past 6 months
Will purchase clothing for
child 0-10 in next 6 months

Involved in decision to

purchase children’s clothing

*MoCys Kmart

n self-reported spendin

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.
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sampled
powerpoints

Market segmentation for an education platform.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.
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Insert Title

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam id
vulputate tellus. Mauris facilisis libero urna, ac iaculis ante
semper ac. Ut sodales tortor sit amet rhoncus dictum. Cras quis
aliquet mauris, non semper lectus. Vestibulum nec risus non
urna vestibulum condimentum id in sem.

Insert Slide Title

Lorem ipsum doler sit amet, consecoenur adipiucing elit Nam id vulpatate tellus. Masris facifisis
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sampled
powerpoints

A pitch deck for a healthy food
subscription company.

Series Funding

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.
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Presentation Title
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Lorem ipsum dolor sit

consectetur adipiscing elit
MNunc auctor, nulla sit amet
fermentum condimentum.

Lorem ipsum dolar sit amet, consectetur
adipiscing elit. Nune suctor, nulla sit amet

fermentum condimenum, Sem sem semper sem,

& isculis toror nunc quis ante,

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.

INSERT HEADLINE

INSERT HEADLINE INSERT HEADLINE INSERT HEADLINE

1

Lorem ipsum dodor sit amet, consectatur adipiscing efit. Nunc auctor, nulla sit amet fermentum condimentum, sem sem
semper sem, a ibculis tortor nunc quis ante. st amet magna lobostis enim vel, posuere nish,
Hulla ut condimentum lectus, ut incidunt libero

INSERT

TRANSITION TITLE

INSERT HEADLINE

63

INSERT TITLE
Loreems ipuem dolor sit ame,
eoneetan ppieing als

®

INSERT TITLE
Lt i dolor sit amoL,
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INSERT TITLE
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INSERT TITLE
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INSERT TITLE
Lot ipsum dolor 5 anmet,
consecietr adipicing e

INSERT HEADLINE

Insert Title

Lorem ipsum dolor sit amet, consectetur adipiscing efit
Nune suctor, nulla sit amet fermentum condimentum, sem
SEM SeMPer Sem, & iaculis Loror NUNC quis ante.

Insert Title

Lorem ipsum dolor sit amet, consectetur adipiscing elit
Nunc auctor, nulla sit amet fermentum condimentum, sem
Sem semper sem, a laculis tortor nunc quis ante.

L1, Insert Title
- & Lorem ipsum delar sit amel, consectetur adipiscing el
o Nunc auctor, nulla sit amet fermentum candimentum, sem

sem semper sem, & iaculls tortor nune quis ante.

INSERT HEADLINE
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sampled
powerpoints

A pitch deck for video game community platform.

Seed Funding

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.

PRESENTA
TITLE

INSERT SUB

INSERT HEADLINE

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Nam id vulputate tellus. Mauris faciligis libero urna.

INSERT HEADLINE
Lorem ipsum
dolor sit amet.
Lorem ipsum
dolor sit amet.

adipiscing elit.

Ut sodales tortor s
Cras quis aliquet

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING ELIT.

Insert Subtitle

INSERT HEADLINE
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Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Nam id yulputate tellus. Mauris facilisis libero urna.

INSERT TWO
LINE TITLE
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sampled Insert
powerpoints presentaton

A pitch deck for healthcare platform.
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‘" Mauris faciisis loere uma, ac laculis ante semper ac sodales tortor.
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. InsertTitle
f oL ipsum dolar sit amet, e Nam id vulputate
tellus, Mauris facllisis libero urna, ac iaculis ante semper ac scdales tortor,

Series Funding
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sampled %, N " INSERT HEADLINE
powerpoints

Launch campaign deck for Just Cause 4.

Lorem ipsum dolor sit amet, consectetur adipiscing elit.
alpatate tellus. Mauris facilisis libeto urna. ac iaculls ane semper ac.
s turm

Lorem ipsum dolor sit amet, consectetur adiplscing elit.
Nam id valputate tellus. Mauris f bero urna, 8¢ isculis ante sempet ac.
Ut sodales tortor sit amet rhoneu:

Lorem ipsum dolor sit amet, consectetur adipiscing elit.

Mam i vulputate telhus. Mauris facilisis libero urna, ac iaculis ante semper ac.
Ut sodales tostar it amet thoncus dictum.

INSERT TITLE

Lorem ipsum dolar sit amet.
consectetar adipiscing elit

N i vulputate tellus
Maurks tacilisis ibero urna

INSERT SLIDE TITLE INSERT HEADLINE

INSERT HEADLINE INSERT HEADLINE

Lorem ipsum dolor sit amet, consectetur i Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam id vulputate tellus. adipiscing elit. Nam id valputate tellus.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.

INSERT HEADLINE:

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam
id vulputate tellus. Mauris facilisis libero urna, ac iaculis ante

semper ac. Ut sodales tor;@rr:,' 1t amet rhone
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sampled
powerpoints

Launch campaign deck for KartRider Drift.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.
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Launch campaign deck for Kingdom Hearts. PRESENTATION TITLE
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Launch campaign deck for Fallout 4.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.
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consectulus sdipiscing elit Nam consectetss sdipiscing elit Nam consectels sdipiscing elit Nam consecets sdipiscing elit Nam
i Vg L id vulgratate tellus maatia.
E Insert Quote! Insert Quote!” Insert Quote!* ‘Insert Quote!”
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PRESENTATION DESIGN & STRATEGY

sampled
owerpoints

Launch campaign deck for NBA2K19.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.
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Insert Subtitle
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Lorem ipsum dolor sit amet, consectetur
i elit. Nam id tellus.

INSERT TWO Mauris facilisés Bberc wmn, aC isculis ante semper oc.
HEADLINE TITLE Ut sodalas tortar sit amet rhencus dictum, Cras quis
aliquet mauris, non semper lectus.
bbb it o bl Vestibulum ne< risus non uma vestioulum
S . id in sem.

dopibs
velit, ac abquet toror impardiel eu. Pellentesque est
puriss, malosuada a elementum.

INSERT PREHEADER

INSERT TITLE
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| =
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consectetur adipiscing elit

consectetur adipiscing elit.
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consectetur adipiscing elit.

Nam id vulputate tellus. Nam id vulputate tellus.
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consectenur 4

valputane selk Muaris facilisls
libers wenia, ac iacalis ante yemper.

Lisrem e dlee sit e,

Insert Title

am i

valpatate 1elius Masrrs facil
libetc uma, e lacudia a

oo sit ammet.

Lstem s der it armet. Lorem ipsw dale

. : i - i o
Insert Title e telhs M I

Hhera sena, a facalis ante

walpata Mweras Facil
linero o, ac (acis ante semper

Lo

ami

wilpu s, Maris I
Hoero arna, ac laculis

ante

INSERT TITLE

N

& a0 ¢
Title & #

pwm dolor sif amet.

Iisers A, a0 taculis ante semper




PRESENTATION DESIGN & STRATEGY

sampled . _ . AGENDA INSERT
powerpoints Y y e B

Lorem ipsum dolor sit amet.

AGENDA 3

Launch campaign deck for We Happy Few. e AGENDA 4
! ' - TERTIARY

Le surn dolor sit amet

Loremipsum dolor sit
amet, consectetur
adipiscing elit. Phasellus

viverra odio sit amet
lacinia venenatis. Sed
bibendum mollis nibh.

SETTING THE STAGE INSERT TITLE
e INSERT TITLE
e
»

= .
T i

INSERT TITLE INSERT TITLE INSERT TITLE

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.



successful
presentations =
happy clients!

Due to the sensitive nature of this
kind of work, we are unable to share
additional presentations projects.

However, below are the types
of presentation we work on.

sales pitch deck

keynotes and conferences
ipo road shows

market research:
qualitative & quantitative
fundraising (series A-C)
learning and development

internal communications

CLIENT TESTIMONIALS

Krislam’s ability to help tech junkies like myself, shape a story, present the story and engage people’s elephants
have been acritical component of my professional success. Krislamis proof that “presentation” really IS everything.
If you’re not getting your story across through your presentation, either for budget request, buy-in, or to affect
change, you’re going to fail.

Jason Loomis, Chief Information Security Officer

Krislam understands the benefits of an effective presentation. She not only knows how to design compelling slides,
but she is attuned to the business objectives to develop a compelling story. Krislam is relentless and will advocate
for you and your business.

David Sobie, CEO & Co-Founder@ Happy Returns at PayPal

Krislamis one of therarest, sought after designtalentsin the business world -aninsanely talented graphic artist with
fine-tunedcritical businessthinking skills. She knows how to take complex, long-winded contentand transformitinto
beautifully designed, easy to read pieces of presentation mastery, unlike anyone I’ve ever worked with in my career.
10 out of 10 on the recommendation scale!

Brent Freeman, Founder & President@ Stealth Venture Labs

Krislam brings an unparalleled level of passion to delivering presentation impact with creative quality at pragmatic
speed. She is consistently able to take in information at the velocity of C-Suite thinking and turn around quality
work in instances where most would need double the time. In all cases she brings ease and grace to the iterations
that are needed, understanding the audience impact objectives and how best to deliver them creatively and simply.
Krislam is an equally practiced teacher and learner. She is able to help others understand the principles of great
design, learn the tools to execute and innovate, and she is deeply experienced in pulling clear direction out of
ambiguity. I’'ve worked with Krislam as a member of my team and as a resource hired and recommended to others
on a project basis. She’s a delight and the end product is always an Al

Roxane Lukas, Chief People Officer



graphic design
& brand identity

The following slides illustrate the multidisciplinary projects;
from brand identity, data visualization, art direction, and printed/digital assets.

CLIENTS INCLUDE: TOP CHEF SEASON 16, TECHSTYLE FASHION GROUP,
HAPPY RETURNS, AND THE 92ND AND 93RD ANNUAL ACADEMY AWARDS.

Hello World Studio, LLC © 2024
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bravo top chef
season 16

Krislam Chin was the creative director in Top Chef
Season 16, completing three distinct brands in the
48-hour restaurant challenge, “Restaurant Wars.”

THIRDIGOASY

DAVID, JUSTINKELSEY, NINI %

NORTH EAST®

o

Co-Executive Producers

Justin Rae Bar

nes
lake Davis
atricKISEhmedeman




GRAPHIC DESIGN & BRAND IDENTITY

batavia city
school district

Worked closely with the Batavia School
District in New York to re-brand their
district identity.

This project included a complete brand audit
and exploration to ensure brand continuity
across all platforms and schools — Jackson
Primary, Middle School, High School, and
John Kennedy Intermediate.

BATAVIA

STRONG

OLD LOGO

NEW LOGO

_,.

Brond elements are the basic building blocks for communicating who we are s a school district. They consist
of our letter *B” in a circle container with the individual school names. Any use of the brand elements should
be approved by besdcommunications@bataviacsd.org.

PRIMARY CITY SCHOOL DISTRICT LOGO CITY SCHOOL LOGOS

CLEAR SPACE & POSITIONING MINIMUM SIZE REQUIREMENTS

'BRAND GUIDELINES » Botovio ity School Distric 05

FONT FAMILIES
In order to keep all of our digital and printed materials cohesive with the Batavia City School District brand,
we recommend you ONLY use the following fonts.

PRIMARY FONT FAMILY GOOGLE PLATFORMS SYSTEM FONT

Ao Aa Aa

ABCDEFGHIJKLMN ABCDEFGHIJKLMN ABCDEFGHIJKLMN
OPQRSTUVWXYZ OPQRSTUVWXYZ OPQRSTUVWXYZ

abcdefghijkimn )

oparstuvwxyz pa
0123456879 0123456879 0123456879
1@#$%A&*() 1@#$%"&"() 1@#5%&"()

COLOR PALETTE

Our primary color palette is comprised of the three traditional Batavia City School District colors: blue, black,
and white. The secondary palette may also be utilized for communications, documents, and digital media,
but only the primary palette should be used with our core brand elements.

ke -:.” o EM

PRIMARY PALETTE

'BRAND GUIDELINES » 6ot City Schoo! Distict 06

The examples below represent acceptable applications of our brand elements in communications, documents,
and digital media. There may be special cases where our branding elements need to be applied in ways that are
outside our guidelines—in these cases, please reach out to besdcommunications@bataviacsd.org for guidance.

FULL-COLOR APPLICATIONS

ight bockground

Dork bockground

SINGLE-COLOR APPLICATIONS.

White o ight groy bockground Black or dork gray bockground

'BRAND GUIDELINES » Gt ity Schoo! Distict |07

Batavia City School District brand elements may be used on apparel. The examples below indicate acceptable
uses of our branding on preferred apparel colors.

The examples below illustrate how our brand elements may be used for apparel. All apparel must be approved
prior to production,

For assistance with setting up files for your apparel vendor, or for approval of your apparel design,
please contact besdcommunications@bataviacsd.org.

® © .,

PROMOTIONAL ITEMS
Our brand elements may be used on promotional items, however, the branding guidelines must be followed

Please refer to page XX for acceptable use examples.

The examples below illustrate how our brand elements may be used for promotional items. All items must be
approved prior to production,

If you have a question about the acceptable use of our brand elements on promotional items or wish to have
a promotional item approved, please contact besdcommunications@bataviacsd.org.

'BRAND GUIDELINES « Gotovio
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REAL ESTATE GROUP

estate group

POST is a real estate investment and
management company based in Beverly Hills.
Worked closely with the team to create a new
brand identity.

The new logo references their work with
buildings, and the linear treatment can be
used across the brand application.

PlOISIT

REAL ESTATE GROUP

REAL ESTATE GROUP

PROPOSED DIRECTIONS — CONCEPT #6 MOVING FORWARD

7Y
POST [rosT]| P@sT POST ™A  plosly

T
. REAL ESTATE GROUP PGST REAL ESTATE GROUP
REAL ESTATE GROUP REAL ESTATE GROUP FEAL ESTATECROUP

REAL

ESTATE GROUP

v F ARCHTECTURE 1 LNERR s comens =4 BULDINGS I COMDERSED
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ZOZOFIT
styleguide

ZOZOFIT is the world’s first easily portable,
extremely affordable at-home 3D body
scanner. The team needed a new art
direction with their existing logo, which
included a style guide.

Fit

ZOZOFIT

BRAND GUIDELINES

BRAND ATTRIBUTES

TRUST WORTHY

Authentic. Honest. Unifying.

APPROACHABLE

Inclusive. Friendly. Welcoming.

1o find ther

s

EMPOWERING
Motivating. Encouraging. Supportive.

it We

20%¢

QUIRKY

Playful. Cheerful. Whimsical.

LoGo

Abstraction + Representation

® .. ®
Fil !
senaauit

©#£0S C
ZOZOFIT ZOZOSYI's

BRAND GUIDELINES - 707011 | 04 BRAND GUIDELINES - o
LOGO COLOR TYPOGRAPHY
Full Color Application Solid Color: Energizing Solid Color: Neutrals Primary Font Family

PINK ORANGE TEAL BLACK WHITE NAVY

ZOZOFIT

Full Color Application

ZOZOFIT

fit il

ZOZOFIT

.i. r.i.

ZOZOFIT ZOZOFIT

Gradients

ZOZO GOTHIC BOLD

ADELLE REGULAR

Used for head

PROXIMA NOVA

ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789!1@#$%"&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Aa abcdefghijklmnopqgrstuvwxyz
0123456879!@#$%"&*()
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Aa abcdefghijklmnopgrstuvwxyz
0123456879!@#$%"&*()

ABCDEFGHIJKLMNOPQRSTUVWXYZ
Aa abcdefghijkimnopqrstuvwxyz
0123456879!@#$%"&*()

SOCIAL MEDIA

APPLY TO
BECOME A

ZOZOFIT
AMBASSADOR

Use minimal text and copy.

PRINTED ASSETS

n 01 — August 2022

PACKAGING
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techstyle’s
leap conference

Leap is an annual TechStyle Fashion Group global
executive leadership conference. This campaign
required both digital and printed assets.

leap
STARTS HIERE!
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sampled
infographics

Infographics for Happy Returns that illustrate
B2B and B2C marketing assets, and explain the
benefits of Happy Returns.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and
blurred out and are intended for illustrative purposes only.

he

—

Returns Happen:
A Growing Opportunity
for Retailers

One of the biggest chollenges with online shopping is the returns process.
Net only do most consumers say It's the most unpleasant port of the online
shopping journey but retailers often lose many lucrative customers at this
critical point in the sxparisnce. Hoppy Returna conducted o propristary online
survey of 1,800 anline fashion shoppers to understand shopper attitudes toward
returne and what retallers con do to Improve the returns sxparience.

Returns Are Painful Today

of shoppers say the retumn experience
g, is their least favorite part of the online
73 shopping journey.

. 5% af shoppers whe say “Walting” |s the woest part

Shoppers return items or churn
when they receive items that
disappoint them.

6 % said they
return the item.

3 % said they aveld shopping
at that retafler again.

never use it.

3 % said they kept the item but

" of shoppers say they shop less online than
28 they would otherwise because they don't
want to deal with the hassle of returns.

Printing and packaging are problems for returns.

6 % aof shappers don't even have

247 nccess to a printer.

|+ % of shoppars under 30 say s a

hassle to print out return labels.

l'"‘l% of consumars say it's @ hassle
to repack things in a box or
package to mall back.

56"

of customers are

= much more likely

29"

of customers are

0 somewhat more likely

to shop at a retailer that offers free returns with an
immediate refund ond no printing or a return label
or repackaging of the returned item(s) needed.

Shoppers prefer store returns.

5 %  of shoppers under 30 say

they profer returns in stores. E
L T who oy they I:Kb
ewtar atusns by mai. o

Perfect Returns

While the process of returning an item is unpleasant for so many shoppers,
consumers also gave feedback on oppartunities for impravement.

Here were the most-requested features of the ideal
returns experience:

ﬂh No Cost For Return @ Immediate Refund

Ability To Drop Off Allow A Return
At Local Store Without A Receipt

h* Happy Returns

Happy Returns provides comprehensive return solutions fer the world's leading
enline and omni-channe! retailers and their customers. With Hoppy Returns® Full
Stack Returns. retailers offer customers a best-in-class branded enline raturn
and axchange flow oz well as the i flexibility for ing p

Shoppers enjoy multiple ways to retum: in-pargon vio Hoppy Returns”
nationwide network of 350+ Return Bar locations, threugh the retallers’ own
stores, or by carrier. Happy Returns provides aggregated shipping and logistics

ooross all ch I3 with optimi i to of the retailers’

chaice; all with comg i ing and ics. The result is a world

class experience for customers [NPS® of 95] with maximum value for retailers.

History of
Happy Returns

In the last year and o half Hoppy Returna has transformed e-commerce by
solving the # pain paint of anline shopping - returns.

1.9M

Closad seed financing from
Upfront, Lavrsass, Mveren

Investment by
‘Westfield Connected
Commeree scealarator

ELOQUI

Bugins cupling retins for
Eloquil and anncunces partnership
‘with Macerich to #rpand outsice
of C and open Return Bors in

(%) Chieage
(E) Weshingtan, D.C.

Sl
THE GALLERIA

Opena first Retumn Bar
with Siman a1 Houaton Gallaria

®
Neighborly
Opaens first non-mall Return Bar

Inside of homa goods boutique
Reighborly in Chicogo

novEUuEEE 201s

-

arnn zons

-

AUGUST 2818

SEPTRMBED F018

AMMUARY FOTT

FERREARY 3847

APRIL EOIT

uav 1oy

ey s Gy
et e i it il
ikl
St sy

TRATIRAY

launches st Return Bar in
Santa Maniea, CA in partnasship
with e-tailer Trodesy

@

Opaens ?nd and 3rd Return Bars
at Wastfiuld propertias in SF and

LA, whare Happy Returna la offered

by mall Guast Sarvizes tams

Beging accepting returna
Fram Shees of Prey

@®
EVERLANE

Begina acospting retuma
from Everlane

$4.0M

jeing company Beard of Diractars

CARBON * 1 0
Beging accepting relumn.

Brian Spaly, Invests and ] >
'/h_:\, Opens Return Bar in
\‘;/ Palo Alto, CA

JunE 2807

®

from Cuthonan Fetun Bars rolled
. out in 3 new cities
A G () () (5
i QOOOE
£ &) (69 () (0 (B
= % YOO
Taubman *

Opens first Ruturn Bar
with Taubman malls

JE0 - ABS 381T

Rapld axpansian of Return Bar netwark to malls and houtiques
In naw eitias, hrlngln:} total netwark count ta 40 locations in 14 cities

@
iRt dor
4 E\ Funding *+
¥/ Announced @
, Cihychc
L 2
Chubbies, City Chic, Joanuw,
Paul Evans, and Tecovas
Join the network
announces signed agreement "

18 epan Manhattan flagship
at Rockefeller Gonter

Company Stats

v wokscation * s growth of retum velume feom Jan - kg 207
S Mocerch . hoa Ity d - iekin Bag fram Tradety
Watthadd . Tasbmmen o
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sampled
infographics

Infographics for 85th Academy Awards.
This data provided insights into the
behind the scenes of the show/organization.

Selected slides have been exported at a low resolution,
and any content/data have been altered, masked, and

blurred out and are intended for illustrative purposes only.

THIS SUNDAY, DON’T MISS 500 FEET OF FASHION
AFTER THE OSCARS; DIVE INTO 50 DECADENT DISHES AT ON THE OSCARS'AT 7PM ET | 4PM PT ON ABC!

HOI.LYWOO AFTER-PARTY.

3736 CUFFLINKS 75 PHOTOGRAPHERS

+ HOLLYWOOD 5TY
5 KILOS 1,250 STONE 8,100 CU\S%E 1,300 ‘ | a

AMERICAN CAVIAR CRAB CLAWS NE FARMED OYSTERS AR SN £F DR RED CARFEY G Salla k)

600 MAINE LOBSTERS 80+ LOCALLY GROWMN FRUITS & VEGETABLES

— Y ‘==:=:===. IZ:
(YYY ;QO

BA Pk\' BITTERS

“ACADEMY 7 NUMBERS

JULY 1. 2017 mew JUNE 30,2000

THE OSCARS® pomr  WEBERSHI 7

F-_____ 3 J
216 (® 10000+
STUDENTS INPACTED INTERNATIONAL OUTREACH

WILLIONVIENERS (S . 629  enmesIIE) s e

SOCIAL CONVERSATION OSLARS COM VEHTORS

% 02. 108 ACADENY
ol LIBRARY

ey icLLowiig TOUTURE VIEWS
3 -
32.. N ()| e— —
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'r Fargm TS PRACTS iy
AR BB LT VTR 161} ke toon

PHILANTHROPY

DIGIALDIEMMA 2 EVENTS & TOTAL PROGRANS

I 5 e S 0" o e
COONCIL 5 Acesuses \\s ' I '

ACADENY NICHOLL FELLONSHIP LAUSD MEDTA LITERACY PROGRAM

= , CADEAY ﬁ?“ EMAMME
1 ORGANTZATIONS 12..53 e, [l 10 e
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=
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Mark Ruffalo &  J
@MarkRuffalo
Looks like I'm in good company

Excited to be presenting at the #Oscars this year. Thanks for

GRAPHIC DESIGN & BRAND IDENTITY having me, @theacademy.

the 2020

The Academy £ @TheAcademy
The countdown is on! Welcome some of our incredible #0scars

presenters.
oscars show 92ND OSCAR PRESENTERS
Oversaw the art direction for digital and printed ¥ zaz1e etz # L1v-wANUEL MIRANDA
assets for the 92nd Annual Academy Awards (2020) N TIMOTHER CHALAMET ‘V_’[ apeEr S
M WILL FERRELL W MaRk RUFFALO
™ caL capor W KELLY MARIE TRAN

E MINDY KALING ﬂ ERISTEN WIIG

W] JULIA LOUIS-DREYFUS

6:09 PM - Jan 28, 2020

OSCARS

LIVE SUNDAY FEB 9 2020 8E|5P

o
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the 2021
oscars show

Oversaw the art direction for digital and printed
assets for the 93rd Annual Academy Awards (2021)

OSC/ARS

LIVE SUNDAY APRIL 25 8€¢|5p

&

OSCAR.COM
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community
college of
los angeles

Social media graphics for paid and organic
posts to boost engagement in enrollment.

tart your health care

_career at CCLA.

luhlt. '
Med 14

&
bd

*GET YOUR

“Lo

hostess W|th the mostess

CAREER
MOVING WITH
AUTOMOTIVE
FOCUSED
CLASSES AT

CCLA

Then maybe Hospitality
and Hotel Management
is your path!

Check out hospitality

programs at these schools:

+ LONG BEACH CITY COLLEGE
= HOUNT SAN ANTONIO COLLEGE
« PASADENA CITY COLLEGE
= RIO HONDO COLLEGE
« WEST LOS ANGELES COLLEGE

AUTOMOTIVE
TECHNOLOGY

S\WHAT'S BETTER
FHAN AN AFFORDABLE

~ EDUCATIUN‘?

WOULD YOU RATHER
YOUR COLLEGE EMPHASIZE:

C o)
( aeroRospTy )

ALTERNATIVE
FUELS

ose.

Welcome to r =
PASADENA CITY COLLEGE D

WOULD YOU RATHER
GO TO SCHOOL:

With CCLA, you don’t have to choose.
Enroll virtually or in-person today.

ACCELERATE YOUR
CAREER AT CCLA.

ALL CLASSES
$46 PER UNIT .
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marketing
material for
zozofit

Printed and digital assets for ZOZOFIT,
an at-home 3D body measurement
technology developed by ZOZO, Inc

THE FIRST AFFORDABLE
AT-HOME 3D BODY SCANNER

How ZOZOFIT Works

il &

Suit Up Scan

Get into your ZOZOSUIT Open the ZOZOFIT
and stand six feet from app to scan using
your phone your phone’s camera

4"x 6” Promo Card for SXSW

fit
2ZOZOFIT
A NEW MEASURE OF FIT

1
Capture highly accurate 3D body
1 e han 2 minutes.

med One of Time Magazine’s
Best Inventions*”

vER T WiAS CHOBEM IN 3014

4.5” x 5.5” Brochure for SXSW

Track Transform

View your 3D Repeat every

body scan and 2-3 weeks to see
measurements your progress

A NEW
MEASURE OF FIT

The best way to track your progress

Scan the QR code for
$15 off your ZOZOSUIT
and unlimited scanning

@myzozofit
zozofit.com

ZOZ0OFIT is cutting-edge technolagy that allows for precise 30 body
measurement using the unique ZOZOSUIT. You can use ZOZOFIT from
the comfort of your home or while you're at the gym to accurately track
the results of your fitness Activities, S0 whather your objactive is gaing
or losses, mak nce, or reaching a lifelong goal, we're with you every
an

step..and every s

THE BENEFITS OF ZOZOFIT

« Puts the Powaer of 3D Scanning Technology Right in the Palm of Your Hand
« Provides Measurement Insights So You Can T ontral of Your Health
« Empowers Users to Track Thelr Finess Prograss in Innovative Ways

Latest Features

Free App with Unlimited Scans

Pracise Measurements for Over 20
Key Locations on the Body

360" Rotatable 30 Image of your Body

Graphs to Track Changes

Share Function to Send Data
Directly to Others

Body Fat Percantage

@B 9"

In et iocking. The 3ull is cosy ke weor and you
e Bt it Bkes 10 dlo @ 360 tum. Trock your changes over
s and arees of opportunities are.*

BODNEY LOZIER
ol Formbomal Sirwrrghs Emuhy, HASH Eomtimsd Sprurts Parbosrarms Susmsh.
Gt Parnursal Firowsn Trinen, Lewed | Weighlbireg Comh Lo degebes. S

LET ZOZOFIT SHAPE
YOUR FUTURE

For more information, pl it our site at

GET SOCIAL WITH ZOZOFIT

ZOZOFIT

SCAN | TRACK | TRANSFORM
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marketing
material for
zozofit (cont.)

Created printed and digital assets for
ZOZOFIT, an at-home 3D body measurement
technology developed by ZOZO, Inc

SCAN. TRACK. TRANSFORM.

Thigh (right) 5 Sl Thigh gen)

ZOZOFIT

ZOZOFIT.COM

Shape your future:

At-home 3D scanning
in the palm of your hand

[© @MYZOZOFIT

ZOZOFIT

A NEW MEASURE OF FIT
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email
marketing
for bala

Marketing mails for the weighted bracelets
company Bala Bangles (as seen on Shark Tank!)

ba\a

The Movement Store
Featured Brands.

Arrae
erel 1he Best
7.3 of The Best

Inzelligent Change Find evarything you need 1o fesl your
B bast at Tha Mavement S1or.

BEYONDYOREA Hansre\ve putrares i i ottt
welingss lifostyle brands to bring you s
PEUX o stop shop for all things mavemant.

-

VITRUVI

As een on_

VOGLE . NowVors, Eaquixe

B
34632 W P e Lon Asgien, £ B00T

D033 fala, A gt Repded Privacy Py

LETY BALACIZE

ba\a
Built For Speed

Intreducing The New

ba\a
Get To Know The

Play Mat Towel 5mm Play Mat

SHOP THE PLAY MAT TOWEL
riroghucing the raw Smen Piay Mat
he balovad Play Mat Plus [Seem).

Desi_gned To Take On
Your Sweatiest Practice

Infroducing
The All New
Play Mat Towell
The peertect rid along for amy
o o e

Available Now In Color
Matched Shades

Crarcoal, Blush, Sand, Sea snd Sage 50 you can.
mix el meteh eolors b0 your Pliy Mat

Availoble Now in Extended Colors
you can choose from Charceal, Blush, Sand, Sea, and Sage!

Ultro Absorbent

Pairs Perfectly
fhat you stondout at -
rizsl hot yogo class

As seen oo
gy i I and match with
VOGLE o A\awhins . Eaquine your Bola faves for
even mofe play
firnefurn:
@ w n

4 o 0 e Umacit e
ATV Pae v Lo Aspeien, A IO

82077 Bl 43 Bughts Resarved Privicy Py

LETY BALACIZE .

A saen on.
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& Reintroducing:

Balacize

Sign Up Today For
A 14 Day Free Trial

Rintroducing; Belacire, the frst and only warksut platform
frowsted aclely by Bala praducts

Explone mand-bending workouts guided by Inspirstions]

Instrctors. Choose your scthity, wiatber pod wint 1o Swoat,

Sl Flow, o Unwind, ared gat meving liks navr bedorn!

Signing up Is quick and easy.
Gast a 14 chay fepe i tadday and choose your subacription.
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LETY BALACIZE

Workout By Ac

Sweat, Sculpt,
Flow, Or Unwind

Choose The Way
You Want To Move

Gat what you want ot of yous workout with our Balacize
o, Flow, Thy

$14.99

B Aty 708

P ety

Sweat

Tisrm up the heat 1o iImpeove
cardiovascular health and
buen fat. From cardio snd
HIIT to bowing and dance.
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Thank You! | krislamchin@helloworldstudio.com




